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Introduction 
Social media has become a major component of our day-to-day lives. In the sector of communication, media is used to refer to a particular medium through which a message can be delivered from one point to another and over a diverse range of audiences. Media is a powerful social system which plays an important role in the creation of a social sense of reality in the society. Social media has influenced our culture in both positive and negative ways.  For instance, the media had opened connections between people and created an environment in sharing opinions and a lot of other stuff. In this paper, we shall focus on the effects the media has caused to our culture and intercultural interactions. 
Positive effects of media on our culture
The media has improved the level of creativity and social awareness in our society. Through the media, people can interact with others and share their ideas and opinions. The media has also created numerous advantages in the business sector since it has developed business and marketing to international levels. In our current society, most people prefer buying their stuff online. The media has also taken socialization and interaction between people to another level. Through the media, people can now explore the world and make new friends from all across the globe. The media has also made the flow of information very easy. Through the media, the society can communicate with one another at a click of a button and receive even breaking news ultimately and flexibly, (Campbell, et al, 2014). 
Negative effects of media on our culture
The media also has some negative influence on our culture. The lack of proper restrictions on what people share over the media has resulted in the sharing of inappropriate stuff which might have negative effects on society, especially children. Individuals have gotten more traditionalist about one another's standpoint. People have begun to contend about one another's opinion acknowledged with a political perspective, religion, social rights, and culture. The media affect youth. It decreased physical exercise. People want to idle the entire day on computers. Online media also has affected youth negatively. Kids may be subjective and controlled by certain destinations in which there is wrong information. The monstrous portion of online media is that there are huge quantities of extra information shared by people and upsetting and aggravation via the media has been increased, (Acar, 2014). 
The media has a great, terrible, and monstrous influence on our culture. The qualities the media accentuates are acquisitive and the individuals who demonstrate them as a great level trivial and counterfeit. Therefore, the social qualities that the media supports and which are thriving in the community in the current time are trivial and set for money benefits. The truth about the problem is that be it TV, magazines, or the Internet, media is universal, persuading different areas of our culture. The matters revealed by the media, for example, and the manners in which they are stimulated will undoubtedly impact the actions of the individuals. 
Commercialization is amazingly noticeable because of the societal symbols currently speak to through music recordings, and ads. This seems to remain persistent as an attribute of the developing globalized, TV, and computer-based culture. TV specifically majorly affects the young people, even babies, as it influences their review inclinations for their lifetime. TV savagery is combined with outstanding creation highpoints, in which kids are motivated to explore and focus on sex and viciousness even in cartoons. It is frequently observed that little youngsters imitate their good role models indiscriminately. The negative things these media role models do are frequently affect the youths too, (Anderson, 2013). 
Culture can be considered as a lifestyle that integrates opinions, feels, and establishments of a civilization. Thinking about the present culture, media is positively an influential substance in our lifestyle. Of late, media hypotheses that view the crowd as an uninvolved element have been disposed of, and progressed media speculations consider the multitude response. Notwithstanding, regardless of the intellectual capacities of the crowd, the media has been efficiently implanting a few qualities and values into an enormous part of our general public. Even though the projects in the media mirror, the general public we live in, now and again, they do substantially more than mirroring the environmental factors they misrepresent, sensationalize, and even downplay what is of most extreme significance to clear a path for amusement. The media makes big names; it makes symbols. 
A particular kind of music or film is made famous by the media. The ubiquity of vicious and harsh rap tunes among adolescents can be followed to media publicity. The presentation to viciousness, drug misuse, sex, and other undesirable propensities has a significant part in the upheaval of shocking occurrences where youngsters have incredibly rough and crazy. Be it the notices promoting items that encapsulate social, racial, and mutual partialities or the network shows and movies, which depict savagery, explicitly express substance and injurious language, they have an enormous presence in our electronic media today, particularly TV. 
There are music recordings and musical crews that give out the message that liquor, medications, and sex are an unavoidable, and agreeable, part of life. These goals made by the media may not be proper, in any case, attributable to their clear mass acknowledgment, an ever-increasing number of individuals acknowledge them as an aspect of the present culture. TV has become a fundamental part of the advanced way of life. At the center of seeing how TV influences society is the connection between TV and industrialism. The media allows individuals to expend pictures that generally a great many people would not approach in life. While this may seem like an advantage, TV isn't just about observing new and various things. It is basically about selling. TV programming has developed inseparably with industrialism first in America during the twentieth century, however progressively wherever else. TV has feast the ethos of industrialism around the globe. It has furthermore spread nosiness, a more cunning type of commercialization; in the manner in which it exposes what used to be private parts of human life to visibility by the general society, (Hepp, et aI, 2015). 
[bookmark: _GoBack]In their turn, commercialization and nosiness influence the media, so that there is an association of correspondence among media and society. The media enterprises screen this give-and-take by complex advertising assessments to adapt projects to what they view as the premiums of their customers. Although individuals feel that they at home watching the cylinder, the cylinder is likewise, as it were, watching them, and their survey tendencies are switched in the marketplace. Television has created a feeling of hyper-reality whereas the truth of TV is by all accounts more open to viewers than 'at that point' open reality. This intertwines with another component of the media society, the 'simulacra' reproductions without originals. Because the automated pictures seen on the TV screen look sincere, the psyche is deceived except if watchers frequently advise themselves that they are not open, which wrecks the survey understanding. 
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